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How are we going to do this?
What are we doing?

This is not an “Advertising Campaign”. This is a movement. 
Rather than just telling people our message, we will invite 
them to embrace their own creativity – with Samsung 
acting as the enabler for all of this.



How are we going to do this?Who are we talking to and what do we know about them?



Generation C care passionately about four things: 
Creation, Curation, Connectedness, and Community. 

Gen C

Source: Introducing Gen C - The YouTube Generation - March 2013.
http://www.google.com/think/research-studies/introducing-gen-c-the-youtube-generation.html

http://www.google.com/think/research-studies/introducing-gen-c-the-youtube-generation.html
http://www.google.com/think/research-studies/introducing-gen-c-the-youtube-generation.html


Original Content is king, and everyone is an expert.



80% of millennials are made up of Generation C.

In the not-too-distant future, they’ll constitute the majority of 
workers, parents, homeowners, and spenders. 
Time – and technology – is on their side.



Empowered by the social aspect of new technology,
they want, and demand, experiences that feel real.



They don’t want to be told something, they want to hear about it.



How are we going to do this?How will we do this?



We will invite identified trendsetters with a rising profile to create 
something using the unique features of Samsung’s technology. 
The trendsetter will then share that content with their audience 
and encourage them to create their own interpretation of that 
idea, with the hashtag #makeitbetter. 



How are we going to do this?
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Why is this the right approach?

This is a generation that has grown up with Hacker Culture. 
The idea of taking something and changing it speaks to the very 
heart of Generation C.

This is also the theory at the heart of memetics.

By appealing to their innate sense of social one-upmanship, 
we ensure the idea then grows organically into something much bigger.

The end takeout is that Samsung is a brand that our target market 
will see as being facilitators of their creativity. Samsung “gets” them. 
Samsung is authentic. 
 



How are we going to do this?

Name Rationale

RE:CREATE

So called because we are inviting users to take Original Content 
and re-interpret it to create more Original Content.

RE: is what appears in the subject line on an email reply. 
And this is nothing if not a digital conversation.



How are we going to do this?

How it looks? However the subject likes.



How are we going to do this?

Hub allows for interchangeable streams and functionality, which can be discussed 
with Hazel and peers as to what best suits their Social Media profile.



How are we going to do this?

Taken on my galaxys4. Can you improve on it? Re-imagine it? 
Re-interpret it? http://goo.gl/gKQTw #recreate #makeitbetter

Hazel Coonagh @hazelcoonagh

http://goo.gl/gKQTw
http://goo.gl/gKQTw


How are we going to do this?

Hazel’s shared content

Inspired user generated content from Hazel’s SM users and/or FB Hub users. 
Can share on FB hub if they so wish or just through SM media channel of their choice. 

The hashtags #recreate and #makeitbetter make tracking possible to gauge reach of movement.



What else?

There is no logo. Logos are for products; this is a movement.

There is no Tone of Voice. We are not talking.

There is no collective name for the people taking part (like “Tastemakers”). 
Generation C/Y do not like to be labeled.

There is no traditional media presence. Once something is printed it 
becomes static, which is antithetical to the fluid nature of this idea.



How are we going to do this?#makeitbetter


